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Retailers: Own the Airspace 



Apps: Have the Audience 



Brands: Are the reason we shop



Retail apps lack sufficient scale. 
Top 10 retail apps only reach an average of 4.5mm users 



There is no "one app to rule them all" for shoppers. 
Each shopper loves a different set of apps in store. 



inMarket User Reach 
Verified monthly active user reach by comscore (in millions).
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Big Bang 
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16 

(per 
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Groupon 

15.3 

Candy 
Crush 

13 

inMarket 
Network of 
Shopping 

Apps 

36MM+ 
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The weather is warmer and 
that means backyard or 
rooftop BBQ’s. Snag some 
grilling ideas. 

slide to browse recipes  

Epicurious Now 

Welcome to Marsh! Scan 
featured products in store 
for 100+ points today. 
slide to scan 

CheckPoints Just Now 

Don’t forget you have 7 
items on your shopping 
list including milk. 
slide to view your list 

List Ease Just Now 

Proximity-Based Experiences Right Now



8% more trips per year. 

14% lift in basket size 
*Results from an inMarket mobile campaign for a major retailer Q3 2014 

Results for 
Retailers 



Traditional message 
response 

Proximity initiated 
message response** 

9% 

45% 

* vs. users not exposed to in-store proximity messaging  
** Based on a 2014 inMarket study. 

Results for Apps 

6.4x retention* 

16x app usage* 



Lift in Purchase Intent

20x 
Sales ROI

160% 

Results for 
Brands 



Create personalized experiences for 
shoppers in stores. 
 

Offline Cookie – Create an an omni-
channel CRM to deliver one-to-one 
marketing and attribution. 
 

Digital Insights: Measurement of 
campaigns to increase efficiency and 
optimize strategies. 

 

The Promise of Beacons 


