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Why	  We’re	  Here:	  
The	  Market	  Opportunity	  



2014	  -‐	  a	  Big	  year	  

1.   Privacy	  issues	  quieted	  
2.   Beacon	  Prevalence	  
3.   Project	  Tango	  
4.   Several	  Large	  Trials	  &	  ImplementaHons	  
5.   New	  Vendors	  
6.   Credit	  Card	  Issues	  eroded	  budgets	  &	  bandwidth	  
7.   M&A:	  	  

•  Retail	  Next	  $30M	  Raise	  
•  Shopkick	  Acquired	  by	  SK	  Telecom	  
•  CSR	  Acquired	  by	  Qualcomm	  
•  Baidu	  Investment	  in	  Indoor	  Atlas	  
•  Nomi	  acquired	  by	  Brickstream	  



2015	  –	  What’s	  Coming	  	  

1.   Trials	  Become	  ImplementaHons	  
2.   ROI	  and	  Use	  Cases	  will	  	  
3.   Privacy	  views	  will	  be	  tested	  and	  normalized	  
4.   Market	  ConsolidaHon	  and	  Investment	  
5.   Beacon	  AdopHon	  
6.   Mobile	  App	  Growth	  

•  In	  Numbers	  &	  In	  Use	  
•  3rd	  Party	  Apps	  (resident	  &	  non-‐resident)	  
•  Brands	  Will	  Weigh-‐In	  

7.   Growth	  drivers	  will	  include	  Indoor	  Wi-‐Fi	  Gains,	  Mobile	  
Payments,	  Facebook,	  Google	  Maps,	  Carriers,	  etc.	  



*	  -‐	  Opus	  Research	  2014	  survey	  of	  66	  Retailers	  

Retailer	  Survey:	  	  
ROI	  &	  Educa7on	  Drives	  Opportunity	  



Retailer	  Survey:	  	  
Analy7cs	  Opportunity;	  Marke7ng	  Intent	  

*	  -‐	  Opus	  Research	  2014	  survey	  of	  66	  Retailers	  



Retailer	  Survey:	  	  
Privacy	  is	  a	  Speed	  Bump,	  Not	  a	  Barrier	  

*	  -‐	  Opus	  Research	  2014	  survey	  of	  66	  Retailers	  



Agenda	  Topics	  

1. What	  is	  it?	  
2. New	  Technologies:	  	  LED	  and	  Magne[c	  
3.  Retail	  SoluHons	  provider	  Panel	  
4. Indoor	  Atlas.	  Magne[c	  and	  Baidu	  
5.  Sensor	  Technologies	  Panel	  
6. LED	  Solu[ons	  
7.  OmniChannel	  Panel	  
8. Mobile	  
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