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Results	  Count	  …	  
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When	  retail	  was	  “bliss”	  …	  
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Retailing	  in	  the	  Age	  of	  Amazon	  
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Value	  Prop	  à	  Turn	  the	  lights	  on	  in	  the	  “Box”	  
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Value	  Prop	  –	  What	  changes	  results	  …	  where?	  
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Webrooming	   BOPIS	  

Consumer	  Behavior	  in	  an	  Omnichannel	  World	  
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Big	  Data	  or	  Great	  Data?	  	  
Retail	  Analy+cs	  &	  Loca+on	  ROI	  
1.  What	  are	  the	  value	  props?	  
2.  How	  does	  “it”	  lead	  to	  beMer	  decisions?	  
3.  How	  do	  you	  measure	  “it”	  …	  ROI?	  
4.  What	  does	  it	  take	  to	  scale?	  
5.  How	  do	  you	  integrate	  “it”	  with	  business	  rhythms?	  
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