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Results Count ...

Everything else is conversation

f\

—_—

Q\!\\\\\\\‘

o\:\\kl oL Bo00 RN "0011}1}%1111)}361&90‘1?}1‘)1%}1“15}1 1191000011101

~

i\ ‘
01101 1101116000010

R,

Dr. Chris Petersen

IS



When retail was “bliss” ...
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Omnichannel is ...
The New Retaill Normal
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Retailing in the Age of Amazon
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Value Prop =2 Turn the lights on in the “Box”
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Everything else
IS conversation




Value Prop — What changes results ... where?
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Consumer Behavior in an Omnichannel World
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What are the value props?

How does “it” lead to better decisions?

How do you measure “it” ... ROI?

What does it take to scale?

How do you integrate “it” with business rhythms?
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