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Engaging Mobile Consumers:

In an apples-to-apples comparison for indoor advertising
between Bluetooth beacons and magnetic, the benefits are
striking for magnetic positioning. With a higher level of accuracy,
magnetic has the ability to generate superior contextual
relevance and increase advertising conversion revenue, all with a
total cost of ownership significantly lower than Bluetooth.
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About Opus Research

Opus Research is a research-based advisory firm providing critical insight and analysis of
enterprise implementations of software and services that support multimodal customer
care and mobility strategies. Opus Research calls this market “Conversational Commerce”
with tailored coverage and sector analysis that includes: Self-Service & Assisted Self-
Service, Voice & Call Processing, Intelligent Assistance, Indoor Location Analytics, Mobile
Search and Commerce, and Voice Biometrics. www.opusresearch.net

For sales inquires please e-mail info@opusresearch.net or call +1 (415) 904-7666.
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